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Why AFT’s product is supported by many people 

PRODUCTION 

PAC MKT 
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Why AFT’s product is supported by many people 

TRUST IN FOOD PRODUCT & SAFETY  
• Factory’s hygiene system 

• Certified Production 

• Separated uncooked and cooked zone 

• Detect the contaminated material twice 

• Packaging 

• Quality checking everyday 



Chicken product  

Selection 

 

Cutting 

 

Tumbling 

 

Battering 

 

Frying 

 

Product Selection  

and Inspection 

 

Freezing 

 

Auto Packing 

 and X-Ray 

 

Cartoning 

 

-23◦C 

 



Gyoza 

Selection 

 

Cutting 

 

Mixing 

 

Molding 

 

Streaming 

 

Product Selection  

and Inspection 

 

Freezing 

 

Auto Packing 

 and X-Ray 

 

Cartoning 

 

-23◦C 

 



Why AFT’s product is supported by many people 

TRUST IN FOOD PRODUCT & SAFETY  

 



Why AFT’s product is supported by many people 

RESPOND CUSTOMER NEEDS / COMPLAINTS 

MKT R&D CUSTOMER TARGETS 



Why AFT’s product 
is supported by 
many people 

RESPOND  

CUSTOMER NEEDS /COMPLAINTS 

 

Gyoza It,  Tokyo, Minato, The Hexagon 1F 



Why AFT’s product is supported by many people 

CONTRIBUTE TO SOCIETY&ENVIRONMENT 

Smile Earth activity 



How to spread  
AFT’s GYOZA & 

KARAAGE more  ? 



Thailand 

Japan 

UK Singapore 

Hongkong Korea 

Sales area 

65% 

26% 

5% 

2% 

2% 

New market 



Why low in Thailand? 

• Easy to get fresh food 

• Many stand 

 

 

Frozen foods are not popular 



Thai people 

Many people know “AJINOMOTO” 

 

But, don’t know making “GYOZA” and “KARAAGE” 



In Thailand 

Main costumer … food service(ex. FUJI restaurant) 

 

Super market  

 UFM FUJI, Isetan, Top market Place, Central Foods Hall,       
Emporium Supermarket, Paragon Supermarket 

 

                     →  sell more many supermarket 



Problem 

Expensive 
 

AJINOMOTO GYOZA 

  12piece 85B 

→about 7 B/1piece 

 

Ex)Other company GYOZA 

  5piece 32B 

→about 6 B/1piece 



Why expensive? 



We consider... 

Advertisement 
 



Advertisement 

Emphasize safety and good quality 

 

 

CM 

SNS 

PRODUCT PLACEMENT 

 



Advertisement 

・CM 

・SNS 

・Product Placement 

 

  
Popularity Eat 

Understand 
the high 

quality taste 



CM 

Trend in Thailand 

 

Image of foreign country 

Longer than Japanese CM 

Have story 

Humor easy to understand 
 



Suggest (CM) 

Anime illustration & Story CM 

 
Reason 

・Japanese anime  

   → Popular in Thailand 

・GYOZA and KARAAGE  

   → Japanese image 
 

 



Suggest（SNS) 

Campaign using Instagram 
 

 ex)Take picture  

        GYOZA with alcoholic drink 

        KARAAGE with kids 

 

Reason 

・Spread many people especially young person 

・Easy to become topic 

 



Suggest 
(Product Placement) 

Product Placement in movie 
 

Reason 

・Both young and old can see 

・All over the world 



Advertisement 

 

• HP 

 

Information 
disclosure 

Show 
safety 

Customer 
confidence 



Suggest(HP) 

Look easy design HP 
 

Now→ 

 letter only 



Our idea 

Use picture 

    →Everyone 
easy to understand 



Expected effect 

buy 

eat 

understand 

spread 

know 



New product 
Shrimp & WAKAME GYOZA 



Why  
“Shrimp” 

&  
”WAKAME” ? 

• WAKAME 

   Popular in Thailand 

     Many nutrition 

     Texture 

• Shrimp 

        Replacement meat 

        Match WAKAME 



Thank You! 


